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Abstract. The rapid expansion of digital technologies and online communication platforms has
significantly transformed the structure and nature of modern discourse. Digital media discourse has
emerged as a complex communicative phenomenon that combines linguistic, pragmatic and semiotic elements
within a virtual environment. This study aims to investigate the linguistic characteristics of digital media
discourse, focusing on its theoretical foundations, linguopragmatic features, stylistic and semiotic aspects, as
well as its manifestation in the Uzbek digital media space. The research analyzes the communicative
functions of speech acts, memes, hashtags and emojis in digital communication and examines the role of
multimodal signs in shaping meaning in online discourse. The results show that digital media discourse
reflects new linguistic tendencies such as lexical innovation, stylistic diversity, interactive communication
and multimodal expression. The study also highlights the importance of national and cultural elements in the
formation of Uzbek digital media discourse.

Keywords: digital media discourse, discourse analysis, linguopragmatics, multimodality, internet
language, Uzbek digital media, communication strategies

INTRODUCTION

In the modern information society, digital communication technologies have
significantly influenced the development of language and discourse. The rapid expansion of
the internet, mobile technologies and global information networks has created new forms
of communication that transcend geographical and cultural boundaries. Digital platforms
such as social networks, blogs, messengers and multimedia websites have become central
spaces where individuals exchange information, express opinions and participate in public
discussions. In this environment, communication processes are faster, more interactive and
more accessible than ever before. As a result, language used in digital environments
demonstrates new linguistic tendencies, including brevity, creativity and the integration of
verbal and visual elements. Consequently, digital media discourse has become an important
object of linguistic research because it reflects the transformation of communication in the
digital era.

The theoretical foundations of digital media discourse are closely related to general
discourse theory. Scholars of discourse analysis have emphasized that language should be
studied within its social, cultural and ideological context. Linguists and discourse analysts
such as Michel Foucault, Teun A. van Dijk and Norman Fairclough have examined
discourse as a socially conditioned communicative practice that reflects ideological,
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cultural and institutional factors'®. Their theoretical approaches highlight that discourse is
not merely a set of linguistic structures but a complex system of meaning production
shaped by power relations, social practices and communicative intentions.

Within this framework, media discourse represents a specific form of communication
shaped by technological platforms and mediated interaction. In traditional media
environments, communication usually occurred in a one-directional manner where
information was transmitted from producers to audiences. However, in the digital era this
model has significantly changed. Digital media discourse differs from traditional media
communication because it is interactive, dynamic and multimodal. Users can
simultaneously act as content creators, readers and commentators, which leads to the
formation of participatory communication and networked discourse communities.

One of the most distinctive characteristics of digital media communication is its
linguopragmatic dimension. In virtual communication, speech acts are realized through
comments, posts, replies and reactions. These communicative actions perform various
pragmatic functions such as informing, evaluating, persuading, criticizing and expressing
emotions. In addition, digital communication frequently employs linguistic and
paralinguistic tools such as memes, hashtags and emojis. Memes function as cultural
symbols that convey ideas through humorous, ironic or satirical expressions. Hashtags help
organize information, categorize topics and connect different texts within a broader
thematic network. Emojis, in turn, serve as visual markers that express emotions, attitudes
and intentions, helping to clarify the pragmatic meaning of messages in online interaction.

Another important aspect of digital media discourse is the use of communicative
strategies and tactics in online interaction. Social media users often employ persuasive,
evaluative and expressive strategies in order to influence audiences, attract attention and
maintain engagement. The communicative structure of digital platforms is inherently
interactive and polylogical because communication occurs simultaneously among multiple
participants. This creates a dynamic communicative environment where meanings are
continuously negotiated, interpreted and reconstructed through dialogue, feedback and
collaborative participation.

From a linguostylistic perspective, digital media texts demonstrate a wide variety of
stylistic layers and genre forms. Online platforms generate different types of texts such as
news articles, blog posts, comments, captions, short messages and multimedia posts. The
language of digital communication is also characterized by the emergence of neologisms,
abbreviations and internet slang. These linguistic innovations reflect the tendency toward
brevity, creativity and expressive economy in online discourse, which allows users to
communicate ideas quickly and effectively in fast-paced digital environments.

In addition to linguistic elements, digital communication relies heavily on multimodal
signs. Photographs, videos, GIFs, stickers and emojis function as semiotic resources that
complement verbal messages and enhance communicative meaning. The interaction
between textual and visual elements creates complex intersemiotic relationships that shape
the structure of digital discourse. Multimodal communication allows users to express

16 Foucault, M. (1972). The Archaeology of Knowledge. London: Tavistock Publications.; van Dijk, T. A. (2008). Discourse and Power. New York:
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139



W
7N

INTERDISCIPLINE INNOVATION AND SCIENTIFIC RESEARCH CONFERENCE
British International Science Conference

emotions, attitudes and cultural meanings more effectively than purely verbal
communication and contributes to the emergence of new forms of digital expression.

The study of digital media discourse in the Uzbek language context reveals specific
linguistic and cultural features. Uzbek digital media platforms, including news portals,
blogs and social networks, demonstrate particular genre structures and communicative
patterns. Contemporary Uzbek digital discourse reflects processes such as lexical
innovation, code-switching, expressive stylistics and the active use of visual symbols.
Furthermore, digital communication serves as an important medium for representing
national and cultural values, traditions and identity markers within the global information
space.

Comparative analysis between Uzbek and foreign digital media discourse also reveals
both universal and culture-specific characteristics. While many digital communication
tools such as hashtags, memes and emojis function similarly across languages, their
pragmatic interpretation and stylistic usage often depend on cultural context. Therefore,
the linguistic study of digital media discourse contributes not only to theoretical linguistics
but also to media studies, communication research and intercultural communication.

Conclusion

In conclusion, digital media discourse represents a complex communicative
phenomenon that integrates linguistic, pragmatic and semiotic dimensions. The analysis of
digital discourse provides valuable insights into the transformation of language in the
digital era and demonstrates the importance of interdisciplinary approaches in modern
linguistic research.
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