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Abstract: This article examines hyperbole as a significant rhetorical and stylistic phenomenon in
English discourse. The study traces its origins in classical rhetoric, explores its development in English
literary traditions, and analyzes its communicative functions in contemporary language use. Particular
attention is given to the semantic, pragmatic, cognitive, and cultural dimensions of hyperbole, as well as its
role in emotional expression, persudsion, humor, and meaning construction. The findings demonstrate that
hyperbole is not merely an ornamental device but a fundamental mechanism through which speakers
structure experience, influence perception, and negotiate meaning in both literary and everyday
communication.
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“INGLIZ DISKURSIDA GIPERBOLANING LINGVISTIK VA PRAGMATIK
TABIATI”

Annotatsiya: Ushbu maqolada giperbola ingliz tilidagi muhim stilistik vosita sifatida tahlil
qilinadi. Tadqiqotda uning klassik ritorikadagi kelib chiqishi, ingliz adabiy an’analaridagi rivoji hamda
zamonaviy nutqdagi kommunikativ roli ko'rib chiqiladi. Giperbolaning lingvistik, pragmatik va madaniy
jihatlari, shuningdek, uning hissiy ifoda, ishontirish va kulgi yaratishdagi funksiyalari alohida yoritiladi.
Tadgiqot natijasida giperbola nafaqat bezak vositasi, balki ma'no yaratish va talgin gilishning muhim
mexanizmi ekanligi ko‘rsatib beriladi.

Kalit so‘zlar: giperbola, stilistik vosita, ritorika, mubolag‘a, badiiy til, ingliz tilshunosligi, nutq,
kommunikatsiya

«JIMHFTBUCTUYECKAS U IPATMATUYECKAS ITIPUPOJIA TUIIEPBOJIBI B
AHTJIMACKOU PEYU»

AHHOTauusA: B dauHOl cmamwve paccmampueaemcsi 2unep60/1a KakK 8aicHbll
cmuaucmuveckull npuém aHaAutickoz2o s3blka. Mccaedyromes e€é ucmoku 8 kaaccu4eckou
pumopuke, pa3gumue 8 aH2AUlCKOU aumepamypHoli mpaduyuu U KOMMYHUKAMUBHAs
posib 8 cogpemeHHOM duckypce. Ocoboe 8HUMaHue ydeasiemcsi JAUH28UCMUYECKUM,
npazmamu4eckum U KyJbMmypHbIM acnekmam 2unep6oJvl, a makxce eé (PyHKYusim 8
gblpasxceHuu amoyull, y6excdeHuu u cozdaHuu romopa. [leaaemcsi 861800 0 MOM, YmMo

17



Spanish international scientific online conference
PROSPECTS AND MAIN TRANDS IN MODERN SCIENCE

a2unep6osa s518451emcsi He MOJbKO YKpauleHuem peyu, HO U BAXCHbIM cpedcmeoM

PopMupo8aHus cmulcaa 8 Xy00HecmeeHHOU U N08CeOHEe8HOU KOMMYHUKAYUU.
Kiawo4yeBble cioBa: 2unepbosia, cmuaucmuveckull npuém, pumopuxa,

npeyseauveHue, puaypa peyu, aH2AUlCKuUll 3blK, JUCKYPC, KOMMYHUKAYUS

INTRODUCTION

Language functions not only as a system of communication but also as a powerful
instrument of persuasion, artistic representation, and emotional influence. Among the most
expressive stylistic devices found across cultures and historical periods is hyperbole,
defined as deliberate exaggeration used for emphasis rather than literal description.
Hyperbolic expressions such as “I have told you a million times” or “This bag weighs a ton”
are not interpreted literally; instead, they intensify meaning and convey emotional force.

The scholarly investigation of hyperbole is relevant to linguistics, literary studies, and
cultural analysis because it illustrates how speakers manipulate language to shape
perception. Examining its historical development also reveals the continuity of rhetorical
traditions that influence modern English discourse. From a linguistic perspective,
hyperbole operates simultaneously on semantic and pragmatic levels. Semantically, it
involves a distortion of literal meaning through amplification, while pragmatically it relies
on the listener’s recognition of exaggeration as intentional. This shared interpretative
framework demonstrates the cooperative nature of communication.

Hyperbole performs several communicative functions:

® Emphasis - strengthening the force of a statement

® Emotional expression - conveying excitement, frustration, or admiration

® Humor - creating comic exaggeration

® Persuasion - influencing audience attitudes

In discourse analysis, hyperbole is considered a cooperative strategy. Speakers expect
listeners to recognize exaggeration and infer the intended meaning. Thus, hyperbole
demonstrates how communication depends on cultural knowledge and contextual
interpretation.

The term hyperbole originates from Ancient Greek rhetoric. It derives from the Greek

” «

word hyperbolé, meaning “excess,” “throwing beyond,” or “overshooting.” Classical scholars
in Ancient Greece were among the first to study language systematically and categorize
rhetorical techniques used in oratory and poetry.

One of the earliest discussions of rhetorical exaggeration appears in the works of
Aristotle, particularly in Rhetoric, where he analyzed persuasive speech and stylistic
ornamentation. Aristotle viewed exaggeration as a legitimate stylistic technique when used
appropriately, especially in emotional or dramatic contexts. He observed that speakers
often exaggerate to convey intensity or urgency. Later, Roman rhetoricians expanded on
Greek rhetorical traditions. The Roman teacher Quintilian discussed hyperbole extensively
in his educational treatise Institutio Oratoria. Quintilian emphasized that exaggeration
should not be random but should serve clarity, persuasion, and artistic elegance. He
described hyperbole as a controlled departure from truth that enhances rhetorical power.
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Through the influence of Greek and Roman education, rhetorical theory spread throughout
Europe during the Middle Ages and the Renaissance. Scholars studying Latin texts
incorporated classical rhetorical devices into European literary traditions, including
English writing.

Hyperbole entered English literary practice through classical education and
translation of Greek and Roman texts. By the time of the Renaissance, exaggeration had
become a recognized poetic technique. In early English literature, hyperbole was often used
to heighten emotional drama or glorify heroic characters. Renaissance writers used it
extensively in poetry, drama, and prose. Later, during the Romantic period, hyperbole
became associated with emotional intensity and the expression of subjective experience.

In modern English literature, hyperbole appears in many genres:

® Poetry, where it intensifies imagery and emotional tone

® Drama, where it enhances character expression

® Novels, where it contributes to narrative voice and style

® Satire, where exaggeration highlights social criticism

Hyperbole is especially important in humor and satire because exaggeration can
expose contradictions and absurdities in society.

Hyperbole in Everyday Communication. While hyperbole has a strong literary
tradition, it is also extremely common in everyday speech. Speakers use exaggeration
spontaneously to communicate emotions and attitudes. Phrases such as “I'm starving”,
“This is the best day ever,” or “Everyone knows that” appear frequently in informal
conversation. Modern media also relies heavily on hyperbole. Advertising slogans
exaggerate product benefits to attract attention, and political speeches often use hyperbole
to create urgency or emphasize importance. In digital communication, hyperbole has
become even more visible through social media, where emotional expression tends to be
intensified. Thus, hyperbole is not only a stylistic ornament but a core feature of human
communication across contexts. From a cognitive perspective, hyperbole reflects how
humans conceptualize experience. Exaggeration helps speakers map abstract feelings onto
concrete images. For instance, saying “I waited forever” transforms a subjective feeling of
impatience into a measurable concept. Culturally, the interpretation of hyperbole depends
on shared norms. What counts as acceptable exaggeration in one culture may appear
misleading or inappropriate in another. Therefore, understanding hyperbole is crucial in
translation studies and intercultural communication. For language learners, hyperbole
presents a challenge because literal interpretation can lead to misunderstanding. However,
mastering hyperbole improves pragmatic competence and communicative fluency.

Conclusion. Hyperbole remains one of the most enduring and adaptable rhetorical
devices in human language. Originating in classical rhetorical theory and evolving through
literary and communicative traditions, it continues to play a crucial role in shaping
meaning, emotion, and persuasion. In English discourse, hyperbole operates not merely as
stylistic decoration but as a cognitive and pragmatic mechanism through which speakers
structure experience and influence interpretation.
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As communication increasingly occurs in global and digital contexts, hyperbole is
likely to remain a central expressive resource in both spoken and written language.
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