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Abstract: This article explores the linguopragmatic features of persuasion and communicative
impact in French and Uzbek languages. The study aims to identify the linguistic mechanisms and discourse
strategies used to influence the recipient in both languages. Special attention is given to lexical, syntactic, and
pragmatic tools that shape persuasive communication. The research employs a comparative approach,
analyzing examples from academic and media discourse. The findings demonstrate that while French and
Uzbek share universal persuasive patterns, they differ in their pragmatic realization due to cultural,
structural, and stylistic factors. The study contributes to the development of contrastive linguistics and
discourse analysis, offering insights into cross-cultural communication and translation practices.
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In contemporary linguistics, the study of persuasive communication has gained
increasing importance due to the expansion of global information flows and the growing
role of discourse in shaping public opinion, knowledge, and social interaction. Persuasion is
no longer viewed solely as a rhetorical device but rather as a complex linguopragmatic
phenomenon that integrates language structure, cognitive processing, and socio-cultural
context [1].

From a theoretical perspective, persuasion is closely related to the concept of
communicative impact, which refers to the ability of a speaker or writer to influence the
beliefs, attitudes, and behavior of the recipient. This influence is achieved through a
combination of linguistic choices and pragmatic strategies that operate at different levels of
discourse. According to speech act theory, every utterance carries not only propositional
content but also an illocutionary force that reflects the speaker’s communicative intention
[2]. In this regard, persuasion can be understood as a deliberate attempt to produce a
specific perlocutionary effect on the audience.

The linguopragmatic approach to persuasion emphasizes the interaction between
language and context. It considers how meaning is constructed not only through lexical and
grammatical structures but also through situational factors, shared knowledge, and cultural
norms. As noted in discourse analysis studies, persuasive meaning often emerges implicitly,
requiring the recipient to interpret underlying intentions and evaluate the credibility of
arguments [4].

The comparative study of French and Uzbek languages provides a valuable
opportunity to explore both universal and culture-specitic aspects of persuasion. French, as
a Romance language with a long tradition of rhetorical and philosophical discourse, tends
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to favor explicit argumentation and logical structuring. Uzbek, belonging to the Turkic
language family, reflects different communicative conventions, including a stronger
emphasis on politeness strategies, indirectness, and context-sensitive interpretation [3].

Despite the growing interest in persuasive discourse, there remains a lack of
comprehensive studies that examine persuasion from a contrastive linguopragmatic
perspective, particularly with respect to French and Uzbek languages. This gap highlights
the relevance of the present research.

The aim of this article is to conduct a linguopragmatic analysis of persuasion and
communicative impact in French and Uzbek, identifying the key linguistic means and
discourse strategies used to influence the recipient. The study seeks to answer the following
research questions:

What are the main linguopragmatic features of persuasion in French and Uzbek?

How do communicative strategies differ across these languages?

What role do cultural and contextual factors play in shaping persuasive discourse?

The novelty of the research lies in its integrated approach, combining discourse
analysis, pragmatics, and comparative linguistics. The results are expected to contribute to
the development of contrastive studies, translation theory, and intercultural
communication.

Persuasion is commonly defined as a communicative process aimed at influencing the
cognitive and emotional state of the recipient. From a linguopragmatic perspective,
persuasion involves the interaction between language structure, context, and speaker
intention.

The theoretical foundation of this study is based on: pragmatics and speech act theory,
discourse analysis, cognitive linguistics.

Persuasive communication is realized through: illocutionary force (intentional aspect
of speech), perlocutionary effect (impact on the recipient), contextual relevance.

These components form the basis of communicative impact and determine the
effectiveness of persuasion.

At the lexical level, persuasion is achieved through evaluative vocabulary, modal
expressions, and emotionally charged words.

French example:

Il est absolument essentiel de prendre des mesures immédiates.

Uzbek example:

Bu masalani darhol hal gilish nihoyatda muhimdir.

Syntactic structures play a crucial role in persuasion by organizing information in a
way that enhances argumentation: complex sentences, rhetorical questions, emphasis
structures.

French: Comment peut-on ignorer un tel probleme?

Uzbek: Bunday muammoni ganday qilib e’tiborsiz qoldirish mumkin?

At the pragmatic level, persuasion is closely linked to context, speaker intention, and
cultural norms.
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French discourse tends to emphasize logical argumentation and structured reasoning,
while Uzbek discourse often incorporates politeness strategies and indirect influence.

The main persuasive strategies identified in both languages include: argumentation,
emotional appeal, authority reference, repetition and emphasis.

French discourse is generally more explicit and analytical, whereas Uzbek discourse is
more implicit and context-dependent.

Comparative Analysis. Similarities: use of evaluative vocabulary, rhetorical structures,
pragmatic intention.

Differences: degree of directness (French is more direct), politeness strategies
(stronger in Uzbek), structural complexity (higher in French academic discourse)

The findings confirm that persuasion is a multidimensional phenomenon shaped by
linguistic, cognitive, and sociocultural factors. The linguopragmatic approach allows for a
comprehensive understanding of communicative impact.

The conducted study confirms that persuasion and communicative impact constitute
complex and multidimensional phenomena that cannot be reduced to purely linguistic
structures. Instead, they emerge from the dynamic interaction between language, cognition,
and socio-cultural context. The linguopragmatic approach adopted in this research has
made it possible to reveal the underlying mechanisms that shape persuasive discourse in
French and Uzbek languages.

The analysis demonstrates that both languages employ a wide range of lexical,
syntactic, and pragmatic means to achieve persuasive goals. These include evaluative
vocabulary, modal constructions, rhetorical questions, and discourse strategies such as
argumentation, emotional appeal, and reference to authority. Such features indicate the
presence of universal patterns of persuasion that transcend individual languages and reflect
general principles of human communication [5].

At the same time, the comparative perspective highlights significant differences in the
realization of persuasive strategies. French discourse is characterized by a higher degree of
explicitness, logical structuring, and argumentative clarity, which aligns with its rhetorical
tradition. In contrast, Uzbek discourse tends to rely more on implicit meanings, politeness
strategies, and contextual cues, reflecting culturally specific norms of communication and
social interaction [3].

These findings underscore the importance of cultural competence in understanding
and interpreting persuasive discourse. Misinterpretation of pragmatic cues may lead to
ineffective communication, especially in intercultural contexts. Therefore, the results of this
study have practical implications for translation studies, language teaching, and cross-
cultural communication.

Furthermore, the study contributes to discourse analysis by demonstrating that
persuasive impact is not a static property but a dynamic communicative process. Future
research may focus on digital discourse, media texts, and political communication.

In conclusion, persuasion should be viewed as a fundamental aspect of human
communication that reflects both universal cognitive processes and culturally specific
linguistic practices.
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